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Customization

If it’s social, it’s 
better

User Generated 
Content



Video: Social Media Revolution
http://www.youtube.com/watch?v=sIFYPQjYhv8

http://www.youtube.com/watch?v=sIFYPQjYhv8
http://www.youtube.com/watch?v=sIFYPQjYhv8


Some companies
get it













Video: Coolest Flight Attendant Ever
http://www.youtube.com/watch?v=x_o_xn-q5Zk
World's coolest flight attendant Video





Sometimes things

go wrong























Social networks are now more popular than pornography

It took TV 13 years to reach to 50 million users. 100 
million people signed up to Facebook in the last 9 months.

If Facebook would be a country, it would be the 4th largest

YouTube has more than 100,000,000 videos

WikiPedia has more than 13 million articles

There are over 200,000,000 blogs

Source: Forrester Research, ComScore, eMarketer



Source: Forrester Research, ComScore, eMarketer, Livra

34% of bloggers write about brands

25% of search results for the top 20 brands link to user 
generated content.

78% trust in friends’ recommendations, 
14% in advertising

70% of 18-34 year olds watched some sort of  TV on 
the Internet

24 of the top 25 newspapers are declining in sales

Obama had 3M Facebook supporters on election day, 
McCain 600k.



You’re crazy! That 
is irrelevant to 

Turkey!

Yes, these 
Argentines 
are crazy



Facebook is the 2nd most popular website in Turkey

4th largest Facebook population in Facebook with over 
10 million users

3rd largest population in Windows Live Messenger with 
23 million users

Turkey is in the top 15 countries with most Internet 
Users

Internet Penetration is above 35%

Source:  WebRazzi, Internet World Stats



Some lessons 

from Latam
Paralell Testing

Sample Re-design

Survey Re-design

Not for everything



Then

Now





Research in a 2.0 world?



Communities
Social Media 

Tracking Crowdsourcing

Listen 

MORE and 

ask LESS



Using social media to tackle

a research problem























Social media is changing how 
people communicate

Surveys have to adapt

Listen and blend

No need to wait



Thank you!
diego@livra.net

twitter: diemel
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