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WELCOME 

Welcome to the September edition of Ipsos Update.  

This document brings together some of the latest 

research and thinking from Ipsos teams around the 

world. 

 

The underlying idea is simple: to present aspects of 

the “Best of Ipsos” in an easily digestible format. We 

have not tried to be comprehensive. Instead we are 

focusing on information which is ready to be shared 

with our colleagues and with our clients. We have 

prioritised content which will be relevant to more than 

one market or specialist research area.   

 

Links are provided to relevant documents, information 

sources and Ipsos colleagues.  

 

We hope you find this useful. It’s our third edition, and 

forms part of a broader programme designed to 

showcase the latest work Ipsos has been doing. So, if 

you have any feedback on how the approach could 

be improved, we would love to hear it.   

 

Please email the Ipsos Knowledge Centre 

with your ideas, or if you would like to subscribe to 

further issues. 

 

Thank you. 

 

mailto:SMO-IpsosKnowledgeCentre@ipsos.com
mailto:knowledge@ipsos.com
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BEHAVIOURAL INSIGHTS: 

Perceptions Vs Reality 

How do our perceptions of the norm compare with day-to-day reality? This 

international study looks at the results for five different behaviours. 

IPSOS CONNECT: 

The Attention Deficit 

People have access to more content, at more speed and across more 

devices than ever before. How can brands communicate? 

IPSOS FLAIR: 

Brazil 

Brazil 2016: Disenchantment, Pragmatism & Hope is the latest report in the 

Ipsos Flair series and the second edition for Brazil. 

IN THIS EDITION 

ECONOMIC PULSE OF THE WORLD: 

Optimism on the wane 

 
39% of global citizens in this month’s 24-country survey rate their country’s 

current economic situation as “good”, the lowest score since March. 

SOCIAL MEDIA: 

The Road to Representivity 

A report setting out the opportunities and challenges involved in studying 

society through social media data.  

ASIA BRIEFING: 

Fuel For Thought  

VIEWS ON THE EU: 

Trouble ahead? 

This new survey finds 73% of Europeans saying that things across the 

European Union are going in the wrong direction. 

EUROPEAN PULSE: 

The Greek Crisis 

This new 9-country report finds most people hold the Greek government 

responsible for the on-going debt crisis in Greece. 

Ipsos colleagues can keep in touch with latest research and thinking from around Ipsos through the Ipsos Knowledge Centre internal news site. 

A new campaign based on a 15-city survey in APAC, based around the 

theme of transportation.  

http://ikcnews.ipsos.com/


Version 1  © Ipsos 

PERCEPTION Vs REALITY: 

Why being wrong on the 

norm matters 

This international study highlights how our 

perceptions of the norm compare with day-to-

day reality. 

This study was presented at the Behavioural Exchange 

2015 Conference.  

Respondents were asked if they personally had displayed 

five different behaviours and then asked to estimate how 

common these behaviours are among their country’s 

population.  

For example, across the six countries featured, people think 

that 52% of their fellow citizens have pretended to be sick 

in the past year, but only 23% of workers say they have 

done so themselves… 

Countries featured: US, UK, Canada, Australia, France and 

Germany. 

Twitter: @BXconference (#BX2015) 

 

 

READ MORE DOWNLOAD CONTACT 

http://www.bx2015.org/
http://www.bx2015.org/
https://twitter.com/bxconference
https://www.ipsos-mori.com/researchpublications/researcharchive/3620/Major-survey-shows-Britons-overestimate-the-bad-behaviour-of-other-people.aspx
https://docs.com/ipsos-mori/9131/normative-messages-and-pluralistic-ignorance-being
mailto:bobby.duffy@ipsos.com
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EUROPEAN PULSE: 

The Greek Crisis  

Get up-to-speed with the European public’s 

views about the on-going debt crisis in 

Greece.  

Our new 9-country Ipsos European Pulse report finds 

most people holding the Greek government responsible for 

the debt crisis.   

Across Europe, 88% say that the Greek government is “a 

great deal” or “a fair amount” to blame. In comparison, 57% 

cite the European Commission and 46% single out the 

German government as bearing responsibility. 

Among the headlines: 

• Six in ten citizens say that the austerity measures being 

imposed on Greece are making the Greek economy 

worse. 

• Three-quarters of the public expect that other Eurozone 

countries will face a similar crisis to Greece in the future. 

This belief is strongest in France and Italy. 

• Countries are split on the issue of Greek debt relief, with 

roughly half in support and half opposed to creditor 

countries writing off some of Greece’s debts. 

 

READ MORE DOWNLOAD CONTACT 

http://www.ipsos-na.com/news-polls/pressrelease.aspx?id=6968
http://www.slideshare.net/IpsosMORI/ipsos-european-pulse-crisis-in-greece
mailto:Gideon.Skinner@ipsos.com
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Brazil 2016: Disenchantment, Pragmatism & Hope is the 

latest report in the Ipsos Flair series and is our second 

edition for Brazil. 

It was written collectively by our Brazilian experts, who 

connected the latest research to identify key social, political 

and consumer trends in a country where the mood has 

significantly changed.  

The report expresses the negative perception of the current 

economic situation, where 91% of Brazilians consider it “not 

good”. However, 51%  believe the situation will be better in 

the next six months. 

As well as the full report, you can also watch the Ipsos Flair 

Brazil 2016 video and view the full Ipsos Flair Collection to 

date. 

READ MORE DOWNLOAD 

Ipsos Flair is a series of reports designed to 
present a vision of a country, through 
observation and interpretation of behaviours, 
attitudes and opinions of its consumer-
citizens.  

IPSOS FLAIR: Brazil 

CONTACT 

https://www.youtube.com/watch?v=qRYsLs6c32k
https://www.youtube.com/watch?v=qRYsLs6c32k
https://www.youtube.com/watch?v=qRYsLs6c32k
https://www.youtube.com/watch?v=qRYsLs6c32k
http://www.ipsos.com/content/ipsos-flair-collection
http://www.ipsos.com/content/ipsos-flair-collection
http://www.ipsos.com/content/ipsos-flair-collection
http://www.ipsos.com/sites/ipsos.com/files/Brazil-2016-Disenchantment-Pragmatism-&-Hope.pdf
mailto:yves.bardon@ipsos.com
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The competition to be heard has never 
been greater. People have access to more 
content, at more speed and across more 
devices than ever before.  

How can brands ensure that they communicate their 

message clearly across these multiple screens? 

This Ipsos Connect paper investigates: 

• Why a screen sensitive strategy is important when 

communicating a brand message. 

• What the four tactical pillars of a screen sensitive 

strategy are. 

• How data can help you implement  a successful screen 

sensitive approach. 

This is part two of three in the Attention Deficit series of 

papers. Download part one: How brands can be heard in a 

world of media overload.  

 

DOWNLOAD 

THE ATTENTION DEFICIT: 

More screens, more content 

and how brands can connect 

READ MORE CONTACT 

https://www.ipsos-mori.com/researchpublications/publications/1751/The-Attention-Deficit-How-brands-can-be-heard-in-a-world-of-media-overload.aspx
https://www.ipsos-mori.com/researchpublications/publications/1751/The-Attention-Deficit-How-brands-can-be-heard-in-a-world-of-media-overload.aspx
https://www.ipsos-mori.com/Assets/Docs/Publications/Ipsos_Connect_TP_Multiscreen_Aug2015.pdf
https://www.ipsos-mori.com/researchpublications/publications/1759/The-Attention-Deficit-More-screens-more-content-and-how-brands-can-connect.aspx
mailto:philip.shaw@ipsos.com
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ECONOMIC PULSE OF THE 

WORLD 

The latest 24-country Global @dvisor study is 

now available and shows pessimism invading 

the outlook for many.  

After some optimistic summer months for many countries, 
the latest results show a downward slide to 39% of global 
citizens rating their current economic situation as “good”. 
This is the lowest score since March and contrasts with a 
more positive outlook of 42% just two months ago.   

• Countries with the highest scores this month include: 
India (79%) and Germany (77%) 

• Countries with the greatest improvements this month 
include: Great Britain (53%, +5 pts.) and  Argentina 
(28%, +4 pts.) 

• Countries with the lowest scores this month include: 
Brazil (6%) and Italy (14%) 

The outlook for the future of the local economy is a cautious 
one. Only two in 10 (22%) global citizens expect the 
economy in their local area to be “stronger” in the next six 
months. This is the lowest average score in this category 
since October 2012.  

 

READ MORE DOWNLOAD CONTACT 

http://ipsos-na.com/news-polls/pressrelease.aspx?id=7001
http://ipsos-na.com/download/pr.aspx?id=14903
mailto:julia.clark@ipsos.com
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SOCIAL MEDIA:  

The Road to Representivity 

This report is about trying to research social 

media in ways that represent social media 

users, and also (possibly) wider society.  

The rise of social media has profound consequences for 

those that research society. 

New bodies of information about society are now routinely 

produced through social media. They are enormous, they 

are real-time, and they contain rich new seams of evidence 

about social life: of people arguing, campaigning, talking 

about what they are doing, and offering their thoughts. 

This Demos/Ipsos MORI report looks at how to ensure that 

the wealth of new big data available can best be accurately 

measured and honestly interpreted, and is part of a wider 

effort to build new and better ways of conducting social 

media research.  

READ MORE DOWNLOAD CONTACT 

https://www.ipsos-mori.com/researchpublications/publications/1760/The-road-to-representivity.aspx
https://www.ipsos-mori.com/Assets/Docs/Publications/ipsos-mori-demos-road-to-representivity.pdf
mailto:steven.ginnis@ipsos.com
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ASIA BRIEFING: 

Fuel For Thought 

Fuel for Thought is a 4-week campaign based 

on a 15-city survey in APAC, around the theme 

of transportation.  

 
As well as providing insightful data on transportation in 

Asia Pacific, the Fuel for Thought microsite also includes a 

game for people to test their knowledge on the topic. You 

can download useful infographics for each of the cities and 

request local reports. 

Insights across the 15 different cities include: 

• 51% of respondents in Beijing use the car/van on any 

given weekday. 

• 75% of Mumbai respondents think local trains are the 

best way to get around the city. 

• Hong Kong respondents say they spend 119 minutes on 

transport each day. 

While this campaign focuses on APAC consumers, it’s open 

to everyone, clients & staff worldwide, and can be a great 

way to learn more about current living conditions in Asia 

Pacific. 
READ MORE DOWNLOAD CONTACT 

http://ipsos-fft.com/
http://ipsos-fft.com/Home/leaderboard
http://ipsos-fft.com/
mailto:Nicolas.Bijuk@ipsos.com
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VIEWS ON THE EU 

This European Pulse survey across 9 

countries finds that large, and increasing, 

majorities in most countries think the EU is 

going in the wrong direction.  

Key findings include: 

• 73% of people say that things across the European 

Union are going “off on the wrong track”. 

• Some 59% think its policies are unfairly benefitting the 

developed economies. 

The overall picture is far from positive: only in Spain do we 

find people a little more positive than they were a year ago. 

That said, only 17% of Europeans in these countries 

actually want to leave the EU. And among the five Eurozone 

members, there is a majority in favour of remaining in the 

single currency zone, despite its recent problems. 

Countries covered: Belgium, France, Germany, Great 

Britain, Hungary, Italy, Poland, Spain, Sweden. 

READ MORE DOWNLOAD CONTACT 

https://www.ipsos-mori.com/researchpublications/researcharchive/3621/EU-citizens-think-things-across-the-union-heading-in-the-wrong-direction-but-committed-to-membership.aspx
http://www.slideshare.net/IpsosMORI/ipsos-european-pulse-august-2015-views-on-the-eu
mailto:Gideon.Skinner@ipsos.com
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Behavioural Exchange 

September’s Behavioural Exchange 

2015 Conference in London brought 

together the world’s leading behavioural 

insights experts with policy makers and 

practitioners.  

 

Ipsos MORI’s Bobby Duffy presented 

international research, including a 22-

country study that found significant 

cultural divides around government 

intervention on unhealthy foods. 

 

Download the presentation.  

 

More information from the conference 

can be found on their website or on 

Twitter: @BXconference #BX2015 

 

 

READ MORE 

SHORT CUTS 

Digital workplace 

READ MORE 

China Pulse 

The popularity of mobile internet in 

China has changed consumer shopping 

habits. Why must bricks-and mortar 

retailers “embrace” mobile internet 

looks at how consumers use mobile 

devices to assist in offline shopping and 

what this means for retailers.  

 

As well as this study, the latest China 

Pulse also includes an Ipsos and 

Financial Money jointly released white 

paper: High-end Customers Finance 

and Investment.  

 

For more details about China Pulse, 

please email Lu Peng.  

READ MORE 

What impact has the digital revolution of 

recent years had on employee research 

so far? Businesses have revolutionised 

how they are researching the needs of 

their customers, but can the same be 

said for those of their employees? 

 

JB Aloy, from the Ipsos employee 

research team, discusses the current 

picture around measuring employee 

engagement in digital times and why we 

should be cautious about applying 

some of the latest digital developments. 

 

 

http://www.slideshare.net/IpsosMORI/acceptable-behaviour-government-intervention-on-unhealthy-foods
http://www.slideshare.net/IpsosMORI/acceptable-behaviour-government-intervention-on-unhealthy-foods
http://www.bx2015.org/
https://twitter.com/bxconference
https://twitter.com/bxconference
http://www.bx2015.org/
http://www.ioic.org.uk/news/2015/september-2015/measuring-employee-engagement-in-digital-times.html
http://www.ipsos.com.cn/sites/default/files/07.2015EN_mobile.pdf
http://www.ipsos.com.cn/sites/default/files/07.2015EN_mobile.pdf
http://www.ipsos.com.cn/sites/default/files/07.2015EN_mobile.pdf
http://www.ipsos.com.cn/sites/default/files/07.2015EN_mobile.pdf
http://www.ipsos.com.cn/sites/default/files/07.2015EN_mobile.pdf
http://www.ipsos.com.cn/sites/default/files/09.2015EN_financial.pdf
http://www.ipsos.com.cn/sites/default/files/09.2015EN_financial.pdf
http://www.ipsos.com.cn/sites/default/files/09.2015EN_financial.pdf
http://www.ipsos.com.cn/sites/default/files/09.2015EN_financial.pdf
http://www.ipsos.com.cn/sites/default/files/09.2015EN_financial.pdf
http://www.ipsos.com.cn/sites/default/files/09.2015EN_financial.pdf
mailto:Lu.Peng@Ipsos.com
http://www.ipsos.com/sites/ipsos.com/files/49_China Pulse_Sept 30th 2015_Full version.pdf
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Click to edit Master title style 

CONTACT 

All the information within this Ipsos Update is 

in the public domain – and is therefore 

available to Ipsos colleagues and to our 

clients. 

 

Ipsos colleagues can keep in touch with the 

latest research and thinking through the 

internal Ipsos Knowledge Centre news site, 

available on the intranet.   

 

Content is also regularly updated on our 

internet sites and social media outlets, 

including www.ipsos.com. 

 

Please get in touch with the Ipsos 

Knowledge Centre with any comments, 

including ideas for future content. 

 

http://ikcnews.ipsos.com/
http://ikcnews.ipsos.com/
http://www.ipsos.com/
mailto:SMO-IpsosKnowledgeCentre@ipsos.com
mailto:SMO-IpsosKnowledgeCentre@ipsos.com
mailto:SMO-IpsosKnowledgeCentre@ipsos.com
http://www.ipsos.com/marketing/knowledge

